
 
 
 

Request for Proposal 
 

Website Development Services 
 
 
The Foreign Agricultural Service of the United States Department of Agriculture in Canada 
(FAS/Canada) is looking for a vendor to provide website development services to redesign the 
current website available in English and French as follows: 
 
English version: www.tasteus.ca 
French Version: www.prenezgout.ca 
 
The Request for Proposal (RFP) will convey our goals for the new website.  It includes a 
background section about our organization, suggests an outline for organizing the content of the 
new site, and desired technologies.  The ideal and preferred vendor would bring its own ideas 
and vision based on industry expertise and technical capabilities, guiding us to incorporate our 
goals and content into that vision.  We understand that details may be subject to change upon 
vendor recommendation and/or research of more optimal solutions.  In your proposal, please feel 
free to suggest alternative technologies and/or approaches as you see appropriate. 
 
Please note that companies submitting proposals in response to this RFP are not required to be 
registered in the System for Award Management (SAM) database prior to contract award.  
However, the final awardee will be required to provide a D-U-N-S number. To obtain a number, 
companies may contact Dun and Bradstreet at 1-866-705-5711 or click on 
http://fedgov.dnb.com/webform 
 
Interested companies should submit their proposals to the following e-mail address: 
zeitnj@state.gov by 5:00 p.m. on Wednesday, June 26, 2019.  For further questions, please feel 
free to contact Agricultural Marketing Specialist, Ms. Neveen Zeit, at zeitnj@state.gov. 
  
Regards, 
 
 
Evan Mangino 
Agricultural Attaché 
 
 
  



  

 

Request for Proposal 
 

tasteU.S. Website Redesign 
 
 
1. Background: 

 
tasteU.S. is a brand identity created by FAS/Canada to encourage cooperative promotion with an 
alliance of U.S. trade associations promoting U.S. food and beverages in Canada.  The brand was 
developed to create promotional synergies and efficiencies in the Canadian marketplace by 
sharing budgetary resources, knowledge and expertise when communicating key messages to the 
Canadian trade, media and/or consumer about the freshness, safety, quality, accessibility and 
value of U.S. products. 
 
The tasteU.S. brand was first created in 2004 and was used in various marketing activities in the 
retail and foodservice industries.  In 2012, FAS/Canada worked with a website development 
company to build the tasteU.S. website in English to provide a centralized repository of 
information on U.S. agricultural products, their seasonality in the Canadian market and recipe 
ideas for incorporating them in the kitchen.  The site also provided information on various 
tasteU.S. activities taking place across Canada.  The tasteU.S. website linked to the websites of 
the U.S. trade associations that engage in marketing activities in Canada, thereby driving traffic 
to related trade association content.  For a full list of the U.S. trade associations active in Canada, 
please check the following link: http://tasteus.ca/about/listing-of-cooperators/ 
 
In 2014, FAS/Canada launched a strategic initiative focusing on the Quebec market.  As a result, 
the French version of the tasteU.S. website was created to serve the French speaking community, 
primarily in Quebec, as well as other French Speaking consumers in the rest of Canada.  The 
current tasteU.S. website is now available in English and French.  
 
FAS/Canada is currently working with a communication and public relations company to 
redesign the tasteU.S. brand.  The final brand name, logo, and messaging will be finalized in 
August 2019.  In its effort to implement an integrated rebranding campaign, FAS/Canada intends 
to redesign the French and English websites to enhance user experience, to increase functionality 
and to incorporate new content about U.S. products in Canada. 
 
2. Project Goals: 

 
By redesigning the tasteU.S. website, FAS/Canada aims to increase consumer and trade 
awareness of U.S. products in Canada by: 

 increasing traffic to the tasteU.S. website content, including cooperator recipes and 
seasonality of products. 

 increasing traffic to U.S. cooperators’ websites through links on the tasteU.S. website. 
 increasing overall traffic to the tasteU.S. website from search engines and social media 

platforms. 
 
 



  

 

 
3. Procurement Method: 
 
The successful vendor will enter into a Firm-Fixed Price contract with FAS/Canada and is 
expected to successfully meet the deliverables stated in this RFP within the budget submitted in 
the proposal. 
 
4. Proposed Sitemap: 

 
FAS/Canada would like to keep the content of the main pages of the current tasteU.S. website.  
The current website sitemap include the following main pages: Homepage, About Us, 
Seasonality of Products, Cooperators, Recipes, Events and Contact Us.  FAS/Canada welcomes 
suggestions for other pages or changes to current ones. 
 
5. Scope of Work: 
 
FAS/Canada expects the successful vendor to provide the following services. 
 

A. Project Management:  
The vendor is expected to manage the technical and operational aspects from planning to 
website launch. The management team is expected to report to FAS/Canada on the 
progress of the project and successful completion of its major milestones. 

 
B. Content Strategy/Site Map: 

The vendor should provide FAS/Canada with a site map outlining the website structure 
and linkage between website pages during the planning phase of the project. 

 
C. Copywriting in English and French Canadian 

The vendor is expected to use the content currently available in the English and French 
versions of the tasteU.S. website.  In collaboration with FAS/Canada, the vendor should 
provide copywriting services for additional content to be included on the French and 
English websites.  FAS/Canada expects the vendor to provide French Canadian 
copywriting for the French website. 
 

D. Content Migration: 
The vendor should coordinate the logistics of migrating to and hosting the new website 
with FAS/Canada and the provider of services for the current tasteU.S. website. 
 

E. Information and Visual Design : 
The vendor should provide FAS/Canada with a visual design of the website, including 
color theme, typography, space and page layout that will help shape and improve the user 
experience on the website.  In collaboration with FAS/Canada, the vendor is expected to 
use pictures/videos that FAS/Canada and/or U.S. cooperators and companies have 
copyright to use. 

 
 



  

 

 
F. Search Engine Optimization (SEO): 

The vendor should develop an SEO-friendly website.  In collaboration with FAS/Canada, 
the vendor should ensure the keywords related to the brand are integrated in the various 
sections of the website. 

 
G. Integrated Analytics: 

FAS/Canada expects the vendor to integrate a set of tools that enable FAS/Canada staff to 
monitor website traffic and generate related analytical reports. 
 

H. Content Management Software: 
The current website is built on a WordPress platform with some customized back-end 
and front-end coding for certain parts to meet certain requirements not readily available 
in the Wordpress plug-in options.  FAS/Canada team is familiar with the content 
management software of WordPress.  However, FAS Canada welcomes suggestions from 
the vendor on the most suitable coding languages to be used in building the website.  The 
vendor should take into consideration that the FAS/Canada team should be able to work 
on the content management system of the website to update content and visuals as 
needed.  Ideally, the platform should be open and user friendly requiring minimal 
customized coding.  

 
I. Responsive Design: 

The website should be optimized for a variety of devices and screen sizes.  It should also 
be compatible with the main web browsers such as Chrome and Internet Explorer and 
mobile systems such as Android and iPhones. 

 
J. Software Training for FAS/Canada Team: 

The vendor is required to provide training to the FAS/Canada team managing the website 
to ensure they are familiar with its content management system. 

 
K. Website Maintenance Service: 

The vendor is expected to provide a warranty of service for up to one year should 
technical problems arise from the initial design. 

 
 
6. Project Timeline 
 
FAS/Canada expects the website redesign project to be completed by September 30, 2019.  The 
launch of the website is expected to supplement the launching campaign for the new brand name.  
This will enable FAS/Canada to implement a strategic and comprehensive marketing campaign 
to promote the new brand and website online and offline. 
 
 
 
 
 



  

 

 
7. Selection Criteria 
 
Proposals that meet the mandatory requirements, as mentioned in the RFP, will be evaluated 
based on the following criteria: 
 

A. Company Profile, Experience and Past Performance:  
The vendor should introduce its technical and project management team working on this 
project and highlight the added-value that each team member brings.  FAS/Canada would 
also like to see examples of previous similar projects implemented for other 
organizations. 
 

B. Soundness of Proposal:  
The overall cohesiveness of the approach outlined in the proposal including: 

 Quality and presentation of the proposal 
 Originality and creativity of the proposed strategy 

 
C. Language Requirements: 

Ability to develop projects and build websites in both English and French-Canadian 
languages.   
 

D. Value/Pricing Structure: 
FAS/Canada will evaluate the proposals based on the best value they offer taking into 
consideration the prevailing price for offering these services.  FAS/Canada reserves the 
right to reject proposals that are unreasonably low or high in price. 
 

E. Project Timeline: 
The proposed plan for completing the major tasks/milestones of the project. 
 

F. Vendor References:  
The vendor is expected to provide 2 – 3 references that FAS/Canada can contact to 
inquire about the vendor’s website development services. 
 

G. Familiarity with Industry:   
Preference will be given to companies with existing or previous food or agricultural 
commodity experience. 
 

[END of RFP] 
 

 
 


